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Abstract :  Article info 

    The study aims at knowing the importance of communication during 
the cricis as communication crisis has become widely used inside the 
university.  Because  of  this  role  achieved  after  and  during  the  crisis.  In  
addition to the gools realized as improving the image and reputation of the 
company and decreasing the losses as much as possible during the crisis.  
      Technique the crisis does not concern commercial and industrial 
companies only but it reaches universities which do not aim at winning 
and the governmental. It doesin’t stop as it accuss this is why . 
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