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Abstract :  Article info 

This study aims to know the extent to which the mental image is affected by the reality 
of social communication, and the extent to which these sites are exploited by the 
Ooredoo Foundation, and this is in order to study and meet the needs and desires of 
customers. It has a positive relationship with its impact on the mental image of the 
Ooredoo institution, which is represent in the elements of the image of the institution, 
its promotion and pricing,this is according to the opinion of the study sample members, 
which indicates that these sites were able to play the role of a marketing tool, 
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