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Abstract : Article info 

This study aimed to identify the extent to which internal marketing practices 
contribute to enhancing strategic vigilance in the Operational Directorate of 
Algeria Telecom in Djelfa. Internal marketing and strategic vigilance and the 
existence of a correlation between internal marketing and strategic vigilance and 
an important statistically significant impact of internal marketing practices 
(work groups) in promoting strategic vigilance in the operational directorate of 
Algeria Telecom in Djelfa 
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