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The Effect of Electronic Creativity on Tourist Behaviour within Smart Tourism 
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Abstract :  Article info 

This study aims to explain the electronic behavior of tourists that is theoretically based 
on (Ajzen and Fishbein, 1980), (Ajzen and Fishbein, 1975), which assume that the 
behavior of consumers is governed by their beliefs, attitudes, and intentions towards 
the performance of this behavior. On the other hand, technological innovation includes 
a set of virtual reality programs, which are used to help tourists to design new products 
and services in a virtual reality. The research concluded that the tourist today has 
digital options that made him a smart tourist. Some of these options are real, and others 
are still under development. All of this did not leave the tourist with another 
alternative to choose, especially in the age of the “meta world.” However, the privacy of 
the service still remains imposed. As reality cannot be dispensed in terms of living the 
tourist a real experience, and feeling the moment. 
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