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Measuring the level of the local community activities in the field of tourism promotion and 

its impact on developing domestic tourism. 
An exploratory study of the sample for the tires that are active in associations with 

environmental, cultural and touristic orientation in five cities of the Eastern Algeria. 
 

 ( )   

aghani23@gmail.com 

: 

             

     .     

             

          

        (spss)   

           

            
       . 

 :  
02/09/2021  

 :  
02/10/2021

   :  
     
   

 

Abstract : Article info 

  This study aims to attempt to evaluate the use of society’s classes   for activities of 
tourism promotion and the impact on domestic tourism development.     A  set  of
questionnaires  was  distributed  on  a  sample  of  the  study  which  is  a  number  of  local
associations that are active environment tourism and culture in five contiguous cities, 
including some countries which overlooks the banks of the Mediterranean, and the Republic 
of Tunisia Arabic, using statistical and analytical tools, including statistical software 
package (spss).The study has concluded that the local socities these five cities exercise 
tourism promotional  activities with a good performance .Interaction and coherence  of all 
the modern marketing communications dimensions which impact strongly in the 
achievement of domestic tourism development.   
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