
........................5297-2062 ISSN:   
         

37  2019                                                                                                                      337  

  

  

  

  

  

  

  
 
 
  

 
  
 
  

  

       

     

  

    

  

    

  

  

 : 
Abstract 
    Tourism is currently one of the most important sectors of the economy, because of the role 
played in the development of countries and communities, With the intensification of competition 
in this sector, countries and institutions are dependent on the media to promote their tourism 
components because of the ability of the media to reach and convince the various strata of 
society. 
    Algeria is not isolated from these changes. It hosted an important Arab demonstration, which 
tried to promote it by using various media and relying on public and private media institutions to 
put a positive image in the minds of local and foreign tourists. 

      :  

        
   

Promotion of media institutions for domestic tourism in Algeria: 

Case study of the promotion of the Algerian media to the 
Constantine the Capital of Arab. Culture. 
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The study concluded that the media organizations played a major role in introducing the 
demonstration and its various workshops on the one hand and introducing the tourist and 
historical elements of the city on the other hand, especially for the local tourists. 
Keywords: domestic tourism, media, media organizations, tourism promotion, Constantine. 
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Source: Soualah Amira& Benabbas Kaghouch Samia, L’evenementiel: moteur de valorization du 
patrimoine et de mise en tourisme, Science & Technologie N 45, juin 2017, Université de Constantine,p 
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1 (2010-2015 
          
2010  583  1412  87059  94894  

2011  596  1412  89728  100203  

2012  861  1507  97285  105835  

2013  895  1730  101545  138382  

2014  899  1730  122651  159238  

201520  1224  2557  110104  147802  

SOURCE: Soualah Amira& Benabbas Kaghouch Samia, op-cit, p25. 
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