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Abstract: This exploratory study aimed to investigate the topic of consumers’ attitudes 
concerning the internal tourism. The study used a sample of 100 consumers from both DJELFA 
and EL-AGHOUAT provinces. It concluded that there is a positive attitudes of the investigated 
consumers toward the internal tourism, but on the other hand, it revealed that there are several 
anomalies related to the bad services available at the touristic sites such as: absence of security 
and cleanliness, lack of touristic guides, bad reception, lack of housing, absence of 
advertising…, etc. the study illustrated that there is not a significant difference proving the 
impact of sex dimensions and social situation on consumers’ attitudes , while the study showed 
that there is  a significant impact of  learning level on consumers’ attitudes. Moreover, the study 
concluded that there is not a correlation between consumers’ attitudes and the other three 
variables which are: age, monthly income and job, but it proved a strong correlation between 
consumers' attitude and the number of the members of families.   
Key words: consumers, attitudes, consumers' attitudes, internal tourism. 
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