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Abstract: 
The study aims to highlight the capacity of desert tourism and its components to achieve local 
development in the Southern States as activities that can effectively contribute to supporting the 
economies of countries with natural and historical assets to exploit this type of tourism. activity. 
Improving economic indicators of increasing national income and employment at the national 
level, but at the local level can be a source of funding for local communities at the municipal and 
state levels, allowing the development of local tourism . The official tourism at the national and 
local level of the tourist offer in accordance with the requirements of the confidentiality and 
desert zones. Regarding the situation in Algeria, we have managed to ensure that, despite the 
program guideline identified to create tourism prospects for 2030, and this in order to exploit the 
tourist attractions in the desert, but the Launch has not yet been a true wake up recorded for what 
they offer international reports on the state of tourism in Algeria considerably delayed About 
tourism development indicators. 
Keywords: Desert tourism, Local development, Tourism development, Local authorities, Tourist 
attractions. 
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