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Abstract:The internationalization of small and medium enterprises to their activity and access 
to international markets is an inevitable necessity imposed by the current transformations. 
Through this study we try to highlight the possibility of internationalization of these institutions 
in Algeria by showing the most important stages of these institutions to reach the international 
level and analyzing the business environment through laws and bodies Supporting the 
development and promotion of SMEs and the internationalization of their activities. 

Key words: Internationalization, Investment Climate, Small and Medium Enterprises, 
Government Bodies. 
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