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Abstract

      The traditional media and new one contribute into the promotion of the tourism sector. 
Moreover  Tourism  development  and  industry  depends  on  all  actors  in  this  sector,  where  the  
travel and tourism agencies are an important part. This empirical study showed that information 
and communication tourism support the development of the tourism industry through 
mechanisms such as communication Marketing, advertising, public relations and intensive use of 
the Internet within the travel and tourism agencies in Algeria 
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