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Abstract: 
Islamic Banks Face tough 

competition in financial markets 

which forced such banks to adopt 

Total Quality Management 

Standards which ensures its 

competitiveness and 

distinctiveness. The researcher 

conducted this study to identify 

the main Quality Standards 

adopted by Jordan Islamic Bank 

and its effect on the Bank's 

performances. The researcher 

designed some hypothesis and a 

questionnaire through which such 

hypothesis can be tested. 

The study concluded that 

Islamic Banks is applying quality 

standards in the field of planning, 

management and its employees. 

The researcher finally 

recommended some 

recommendations which can 

enhance Islamic Bank services 

quality in the financial market.   
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 اتخاذ قرار برؤية عن الجودة -3

 تكوين فريق إدارة الجودة الشاملة -4

 تحديد كيفية تطبيق رؤية الجودة -5
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 وضع أهداف الجودة الشاملة -6

 تحديد الأولويات  -7

 وضع خطة عمل -8
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