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: Résumé 

The banking sector plays an 

Important role in financing the 

Economic growth. The success 

in accomplishing this Role 

depends essentially on : the 

bank’s ability to reflect 

changing economic conditions ,

Increasing its capacities and 

resources, and raising level of 

its services . 

The bank as an entity is no 

longer an enterprise thas deals 

only with money , but became 

an enterprise that innovate and 

develop new services, plays an 

important role in providing 

customers with information, 

advice , and specific studies, as 

well as forming managers for 

other economic enterprises .     
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