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Abstract :

The institution adopts
the mark with a good manner,
presented by the identity of the
mark, wich is received by the
consumer in on image form here
we have, a different mental
images of the consumer, shows
us the role of the mark may be it
is means of communication
between the institution and the
consumer. , The mark or the
institution itself, we find that the
consumer has another point of
view That reflects. Opinion,
judgement,and impression of the
positives or negatives in these
things..the brand being
compared to the competing
brands in his mind.

Keywords: mark
identity mark , image mark ,
competing marks
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