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Abstract :

The aim of this study is to
determine the impact of green marketing
in guiding consumer behaviour towards
environmental protection. We selected
the green product GPL-C (Sirgaz) of the
company NAFTAL. It includes green
marketing as an independent variable

measured  through the  following
dimensions: green product, green
pricing, green promotion and green

distribution. Regarding the behavior of
the green consumer as dependent
variable it was measured through the
following three dimensions: knowledge
of the environment, the interest in the
environment and social responsibility of
the individual.

The study population represents the
owners of vehicles that run using Sirgaz.
A sample size of 500 individuals was
selected  randomly.  So 500
questionnaires were distributed. We
recovered 427 questionnaires and 27
which were canceled
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Corrélations
gl pomi 1 | il am 1 | g chendl | Cbllialll | oUW i | el ¥l | il syl
sl =¥ Corélation de Pearson 1 782" 737 744" 617 6127 467
Sig. (bilatérale) 000 000 000 000 000 000
N 370 370 370 370 370 370 370
sadl =Y Comélation de Pearson 782" 1 468 He 017 350 227
Sig. (bilatérale) 000 000 000 000 000 000
N 370 370 370 370 370 370 370
meichandl  Comélation de Pearson 737" 4697 1 473" 7 2017 1837
Sig. (bilatérale) 000 000 000 000 000 000
N 370 370 370 370 370 370 370
il Corélation de Pearson T84 49" 477 1 545 426 056
Sig. (bilatérale) 000 000 000 000 000 28
N 370 370 370 370 370 370 370
SV = Comélation de Pearson 7617 017 7 G 1 ET 263
Sig. (bilatérale) 000 000 000 000 000 000
N 370 370 370 370 370 370 370
sl =¥ Corrélation de Pearson e 350" 2017 428 ET 1 400"
Sig. (bilatérale) 000 000 000 000 000 000
N 370 370 370 370 370 370 370
adl Y Comélation de Pearson 6T ar 183 056 283 400" 1
Sig. (bilatérale) 000 000 000 281 000 000
N 370 370 370 370 370 370 370

** La corrélation est significative au niveau 0.01 (bilatéral).
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DAY Adgsua | alaiaY) Lpal) | g
delaiay () ) iy
LAl A gpana Corrélation de Pearson 1 679" 407 .864
e Liayl Sig. (bilatérale) .000 .000 .000
o N 370 370 370 370
) alaiay) Corrélation de Pearson 679 1 511 .872
. Sig. (bilatérale) .000 .000 .000
N 370 370 370 370
L) Al Corrélation de Pearson 407 511 1 749
Sig. (bilatérale) .000 .000 .000
N 370 370 370 370
Alghual) Corrélation de Pearson .864 .872 .749 1
syl Sig. (bilatérale) .000 .000 .000
N 370 370 370 370

** | a corrélation est significative au niveau 0.01 (bilatéral).
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Model Summary

Mode R Std. Error of the
R Adjusted R Square
| Square Estimate
1 ,370° ,137 ,123 , 38555

a. Predictors: (Constant) « syl (el ¢ jad¥) ) ¢ ) il
i) sl e lagal) g 5 cdalall ClEal
SPSS 22 cilayia 1 _daall
o Bl Jabae o Gun canail) Jalae s Tl V) Jalae olen daii ode§ Jgaall oy
bl of @l 0.13 & 2aill Jalas 2 Wl ¢ 0,370 0 5o Jiisally aill (pppicial
18y Aigan A a5 £13.7 Gy juadl) cllgiual @il st s bylaal 5 )
Al o3 Gl la emdY) dllgiual) le adi A Jax AT Cliie deas ) g
ANOVA? jasi¥) bl ool Judad gedagy :(04) a8 Jsaa

Model Sum of Df | Mean Square F Sig.
Squares
Regression 8,559 6 1,427 9,597 | ,000°
Residual 53,960 363 ,149
Total 62,519 369

a. Dependent Variable: =il dlgil)
b. Predictors: (Constant), cilspa) g5, pad¥l mitall, juadl) ), Dley)
i, ) sl Gl dalal)
SPSS 22 cilajia i jaaal)
G Agpteall iy bl JlaadY) bd Gl e Go kel doaall DA
Slaxall Sl DL Y laady) bad of e
slaaall L) DL Y lasil b tH,
Sslasal) llall 23 laaty) bl 1 H
Ji 25 0.00 & HLaaN) ANS gsies 9.597 i slial dad ol el Jsaall cn
clld) A eyl dad g dgyial) Ay ) iy Ml 0.05 (e
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Unstandardized Standardized
Model Coefficients Coefficients T Sig.
B | Std. Error Beta
(Constant) 2,822 ,101 27,926 ,000
2l gl ,053 ,032 ,096 1,679 ,094
wadY) ) -,044 ,027 -,100 -1,665 ,097
2aaY) gl ,152 ,031 ,306 4,930 ,000
il ey ,079 ,033 ,153 2,394 ,017
Aalad) clBMal) -,048 ,030 -,109 -1,616 ,107
Cilagaal) g 5 -,009 ,019 -,029 -,483 ,630

»ad¥) digiedlia. Dependent Variable:
SPSS 22 cilasia 1 aal)
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