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Abstract:    

   The study aims to shed light on social networking sites and the extent of their adoption in the 
tourism field, as well as highlighting their role in promoting local holidays in Algeria, and the 
extent of its success in introducing tourists to the country’s tourist attractions. 
Through  this  research,  we  reached  a  number  of  results,  the  most  prominent  was  that  social  
networking sites have a major role in promoting local holidays and highlighting the tourist 
attractions of Algeria, through exchanging information between friends on various platforms, while 
activating member participation through photos and videos, and that the availability of information 

helps in choosing tourist destinations and stimulates the desire to visit these areas. 
Keywords: local holidays- social networking sites- promoting- tourism 
JEL Classification: O2- E350-M310-L83 
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