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Digital promotion and competitiveness of a sample of tourism agencies
in the Algerian east

Sedgs plr Pl e sl LI Bl
bilel.rehahlia@univ-soukahras.dz «( i+) (sl Gsw = tdelas Lt des daals L
ms.abdi@univ-soukahras.dz «(4) (al Gsw = Gdelas iyl e sl 2

mehdi.djaber@univ-soukahras.dz «( 5+) sl Gew = tdelas Lyt dez aals 3

2021/11/13 & o1 st 2021/11/08 :Jght iyt 2021/08/24 a¥aw gyt

L asds
ihaald vgn jaaS” o caadlng Brgs adale sy lsnl) 850 el (oLl sl (3 L 1> Lol plladll Cal
3 Jo) s bbbl 30 5ol ) adeall Olstisy ol BUT (3 o) (ol 3y it asliall a=lud) by il
Bl Al Beg I3 Sk dmbw sl @y (Bobdlly 2Ll VS Sgn Jo of oDl o il 2d) il (U
o) Loslas dw gl ag ) Jlugl) Cale slaxeWU ey (il il 30 535 e o (s g 3y cenlin Bumys
Fagr Aoy i LS e L) SVl Lol C 8,500 JLail 85 pim LS closhald e (8 Wy adlab ST ojlzel 3
Aoy ondly Balall A 3315 B lar (i M g UM L) eldl (3 0l ) Gud e oS 815 sy oLl olisl OdE
el 3 bl 5> ST L ) by dye )l Slaghally doidl Com 0 st M Solldl Sl L) Sladaial
B DBl plhaxaVly Sl clad) Gyl 1k e oAy 1Ll
sV 2l ¢ Jeadd) ¢ bl o) (3aiSIVN L) (o3 gl Thelite LS
.C12 « M12 : JEL ciruas

Abstract:

The tourism sector plays a pivotal role in economic growth, whether as a tool to create a
seasonal and permanent work, and as an important source of hard currency, and tourism is dubbed
clean industry, and the change in work patterns and living standards has led to an increase in
competition between countries in bringing different segments of clients, Or at the level of tourism
agencies and hotels, providing tourism programs with high-quality services, appropriate distribution
outlets, and intensive promotion that increases the duration of the tourist's stay, by adopting various
promotional means whose mainstay is digital promotion as it is more effective and easier to give
information. A direct communication channel between the customer and the tourism agencies, as it
is an important means of attracting the attention of tourists, and it is a psychological tool that aims
to influence the current and potential tourist behavior in a way that matches the general and
marketing objectives of the tourism organizations and creates the desired behavior in terms
Providing the necessary information and services, the purpose of which is to affirm the right of
citizens to travel and tourism.

Keywords: Digital promotion, Electronic Advertising, Tourism marketing, Customer, Marketing
strategy, Business competitiveness.
JEL Classification: M12 ¢ C12.
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