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Abstract:  
The  objective  of  the  study  of  this  subject  was  to  highlight  the  effect  of  some  economic  

variables on the export opportunities of Algerian manufactures (1980-2017). As a result, current 
and future developments in the export opportunities of Algerian manufactures are affected by the 
productive capacity and competitiveness according to the ARDL model. 

And FDI does not contribute to Production of manufactures and export, and the marketing 
performance is bad for national institutions in accordance with pricing or inflation policy.  

It is therefore necessary to train the human resource on the philosophy of marketing, as well 
as liberalize the economy more in front of foreign investors. 
Keywords: Algerian manufacturing exports, Algerian manufacturing sector, Production Capacity, 
Marketing Opportunities, ARDL Model. 
JEL Classification: F14, L6, E22, M31, C22. 
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