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Abstract: This study aims to determine the impact of the informal economy
on sustainable development in Algeria, sector unregulated affect
significantly the assessment of macro-economic indicators such as gross
national product, real rates of unemployment, the rate of inflation (through
the impact on the price level ..) It provides unhelpful climate to assess these
indicators so that a proper assessment of these indicators increasingly
ambiguous and complex as far as the growth of this sector. Although the
informal economy includes many different facts, there is a global consensus
on the overall development is not possible unless it is expanded rights and

opportunities to include workers in the informal economy.
Key words: the informal economy, sustainable development.
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