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Abstract :

all what saw During the last century of accelerated development in information
and communication technology tools has led to economic booms events at the
State level, drawing on knowledge as a key variable which has led to the
creation of concepts up to this development in an effort to change and analyze
all merits, For example, with the development of the concept of knowledge
economy concept of cognitive capital that reflects the modern interest in human
resource and transition from dealing with him on the basis that workforces to

cope with it on the basis of efficiency and innovation can create wealth.

Keywords: cognitive capital, innovation, knowledge economy, creativity,
business organizations, global innovation index.
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