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Abstract:  Article info 

We aim through this study to highlight the impact of consuming electronic games 
on children, where the descriptive approach was followed in the research process 
and the study population consisted of 22 families residing in the city of Djelfa. 
Relying on the statistical method in analyzing data and knowing the statistical 
significance, we have concluded that electronic games have an impact on 
children's behavior, and that parental control has a role in playing these games. 
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