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The social responsibility of Arab social talk shows is an imperative and a 
development demand 
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Abstract :  Article info 

This study aims to shed light on social responsibility and its importance as a 
development condition and imperative for Arab social talk-shows. The study adopted a 
descriptive approach to identify the importance of social responsibility for the media. 
The results confirm that in today's world, media engagement in social responsibility has 
become an imperative for profit and community development. The study concluded with 
a series of recommendations that stipulate the need to make the slogan "Ethics is the 
compass of media success", and to consolidate and document the concept of social 
responsibility in a scientific and legal way.. 
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