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Abstract:  

           This study aims to identify the impact of 
the new media on election campaigns by 
diagnosing the relationship between media and 
politics, then to explore the areas of its impact 
on election campaigns as one of the most 
important political activities. It also aims to 
expose the criteria and characteristics of media 
coverage of electoral campaigns as well as 
their impact on the political activities for each 
of the candidate and the voter. Finally, it 
monitored the international experiences in the 
field of new media in campaign coverage 
through social networks in the Arab world in 
general and Algeria in particular. 
Keywords: 
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