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Abstract : 
The subject-matter of this study is to 
investigate the reasons inciting the students 
of  Oran  1  University  to  use  the  social  
network facebook and its impacts on the 
different aspects of their social composition, 
in particular the question of practice (by 
using virtual identities) and the 
representation nature in such sites. 
 The results revealed the main reasons 
inciting the university students to use 
facebook,  which  are:  in  order  to  follow  the  
global news, to be acquainted with the latest 
developments of relatives and friends, and 
amongst the most preferred activities: 
Eighty percent from the students are joining 
groups of scientific aspect, and there is no 
interest about the political domain. 
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Furthermore, the results revealed that the 
use of facebook site by students became a 
phenomenon of second life in the virtual 
domain, sixty percent from the students say 
spending four to eight hours daily in 
facebook, in particular during evening 
(17:00 – 23:00). Most of boy students are 
using facebook site with real identities, 
exactly as existing in reality, since this 
makes it easy for them to stay connected 
with their university colleagues after the 
study hours, and also to achieve personal 
goals  such  as  job  search.  For  girl  students,  
they are the main category using 

pseudonyms, since this provides them with 
freedom in discussion, expressing their 
opinions and also attracting attention. 
Furthermore, facebook became an excellent 
marketing tool targeting students and trying 
to convince them to participate effectively in 
different events in particular boy 
students.The study is concluded by a set of 
recommendations based on its results. 
Key words 
:social network sites, facebook, use, type , 
cyberspace. 
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