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Abstract 

The aim of these paper is identify the mechanisms for the construction and production of the political 
news in the mass media, especially affecting the understanding and awareness of the public, through 
addressing the theory of the frame that is considered an extension of the theory of the agenda setting, in 
addition to the discussion of the effect of private ownership of the media and the various forms of 
dependency, whether subordination to the authority or the capital. 
Keywords : Political News, The Mass Media, The theory of the frame, Private Property, The Authority 
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