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Measuring the impact of tourism experience quality dimensions on the
positive electronic word of mouth spreading for tourism destination
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Abstract: This study aims to determine the effects of the tourism experiences quality
dimention. (Hedonism, Esthetics, Peace of Mind, Services Provided) To spreading positive
electronic word-of-mouth about Algerian tourist attractions (cultural heritage destinations, the
Mountain and forest destination, the beach and sea destination and medical tourism
distination). For this purpose, an online survey was made available on the Facebook website,
a total of 521 electronic forms were acquired, and 512 were assessed using statistical
programs (SPSS.v28). The findings revealed a significant positive correlation among the
study variables, and significant positive impact of the tourism experience quality dimensions
on positive electronic word-of-mouth spreading about Algerian tourism destinations. As a
consequence, the study finds out that enhancing the dimensions of the tourism experiences

quality is crucial for a destination to enhance its performance and maintain its
competitiveness.

Keys words: Quality tourism experience, Quality tourism experiences dimention, word
of mouth, Electronic Word-of-Mouth.

JEL classification codes: M31:z32.
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