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Abstract : Algeria is slowly heading towards the diversity of its economy and the assurance of a variety of 

sources of wealth to get rid of dependence on hydrocarbons. This will lead the national economy to open its 

markets and enter the stage of the real market economy at full competition between the various actors and 

products, in this sense the different local products, in particular agricultural products threatened to " 

Competition by products of high competitiveness of multinational companies, which leads us to search ways 

to ensure an acceptable level of competitiveness of Algerian agricultural products on the national and 

international level. The objective of this study is to clarify how Algeria can valorise, protect and increase the 

competitiveness of its agricultural products through geographical identifications (GI) and appellation of 

origin (AO). And after doing the projection study on the Algerian date "Deglet Nour", this study concluded 

that there is a great chance to valorise this product by Protected Geographical Identification (PGI) through 

its excellent characteristics and differentiation, provided that a strategy is devised that will eliminate the 

various obstacles such as the lack of quality conditions in production, packaging and marketing. 
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O’connor et al., 2005 )

Giovannucci et al.,

Barjolle, 2006

Tartanac, 2001. Amsallem et al., 2010

PGI).

Rizo et al., 

2010

                                                           

 GI : Geographical Identification. 


PGI : Protected Geographic Identification. 
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Giovannucci, 2009



 (AO)والتسميات الأصلية ( GI)إمكانية تثمين المنتجات الفلاحية باستخدام التعريفات الجغرافية 

 

 232  1122 ديسمبر . 21 رقم عدد. الاقتصاد جديد مجلة

 

Source: DFE (Département Fédéral de l’Economie), OFAG (Office Fédéral de 

l’Agriculture), (2009), Protection des appellations d’origines et des indications 

géographiques des produits agricoles et des produits agricoles transformés, Berne, 

Suisse, p. 07. 

DFE, OFAG, 2009)
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
 AO: Appellation of Origin. 

PAO : Protected Appellation of Origin. 
CAO : Controlled Appellation of Origin. 
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(OECD)

Source: Giovannucci D. et al., (2009), Guide des indications géographiques : faire le 

lien entre les produits et leurs origines, Centre du commerce international, OMC, 

ONU, Genève, Suisse, pp. 9 – 10. 

Riz Basmati

Tequila

                                                           
 OCDE: Organisation for Economic Co-operation and Development. 
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Degletر Nour

Half Molle)،

Ben Abbes, 2011 )

Source:Ben Abbes F., (2011), Etudes de quelques propriétés chimiques et biologiques 

d’extraits de dattes "Phoenix dactylifera L.", thèse présentée pour l’obtention du grade 

du magister en génie des procédés pharmaceutiques, Faculté de Technologie, 

Université FARHAT ABBES, Setif, Algérie, p. 05. 

Daas 

Amiour, 2009, p. 18
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Source: Haddoud S., (2010), Fiche technique produit "Datte DEGLET NOUR 

Algérie", ALGERIAN DATES GROWER, PACKER & WORLDWIDE 

EXPORTER, Algérie. 

B1, B2, B3, C) ،
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Source: FAO (Food and Agriculture Organization), (2013), Etude des principaux 

marchés européens de la datte et du potentiel commercial des variétés non 

traditionnelles, Organisation des Nation Unies. Adapté. 
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