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Abstract:  
This study aims to highlight the importance of the mix promo tourist elements in advancing the tenets and 
Potential tourist desert area of Ouargla and on this basis has to address this study from the problem of research 
that have been put forward as follows: How can the elements of the promotional mix to contribute to the 
advancement of the tenets and potential tourist desert area of Ouargla? In order to answer to the problem at 
hand has been reliable in the study to identify the various ingredients and potential tourist desert area of 
Ouargla, with the search for the most important promotional mix elements help to do so, and through field 
study that has been done for some of the custodians of the tourists area of Ouargla, especially the tourism 
directorate traditional industry, it was concluded that there is a relationship between the use of the promotional 
mix elements of tourism and the promotion of the tenets and Potential tourist desert. 
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