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Abstract :

The goal of this paper is an attempt to highlight the importance and
the role of Neuromarketing in the development of the competitiveness of
business organizations. Considering Neuromarketing one of the concepts of
modern practice in the business organizations began to adopt this concept in
a move designed to move from the study of consumer behavior to try to
control this behavior, especially concerning the measurement of brain wave
activity in response to the ads and products.

Perhaps the aim of business organizations is how to harness such
practices to exploit the new opportunities that arise in the market and the
pursuit of excellence and then development of competitive advantages in
order to serve its general competitiveness. So we find some business
organizations have begun to reap the fruits of their competitiveness through
neromarketing practices and other companies remain reluctant to embrace
neuromarketing as a result of uncertainty about the feasibility of the latter in
their development and the development of its business .

And the emphasis on this relationship through the presentation of the
experience of company “Nielsen ” that take advantage of neuromarketing
practices in the development of their competitiveness.

Keywords : Neuromarketing, competitiveness, cerebral marketing,
consumer behavior, buying decision
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Top 25 mondial des sociétés d'études en 2008

Rang  Rang Raison sociale Nationalité de Nb. de GA monde Eual. %) Y% du CA réalisé
2008 2007 lamaison mére salaries (M$) i l'international
1 1 The Nielsen Company Etats-Unis 516 4575 +44 12
2 - TheKantar Group ") Grande-Bretagne N5 3615 +36 73
3 ? IMS Health Inc. Etats-Unis 7500 13795 $11 639
] ] GIK SE Allemagne 9692 17912 65 13
§ ] Groupe Ipsos France 9094 14821 +1, 890
b 1 Synovate Grande-Bretagne 6746 961 423 851
7 8 W Etats-Unis 3600 775 123 374
8 9 Westat Inc. Etats-Unis 1998 1695 05 =
9 10 Arbitron Inc. Etats-Unis 1116 3688 +9
10 1 Intage Inc. Japon 171 Jidl +3.7 11
12 JDPower&Asso. Etats-Unis ] ma 127 307
12 14 Maritz Research Etats-Unis 45 207 -5 144
13 16 Opinion Research Corp. Etats-Unis 4 211 03 362
il 15 The NPD Group Inc. Etats-Unis 1080 126, +B. i
15 13 HanisInteractive Etats-Unis 899 718 -108 2
16 17 Video Research Ltd. Japon 3% 1883 - 78 01
1 18 |BOPE Group Brésil 1684 1589 +283 25
18 2 comScore Inc. Etats-Unis 541 174 +267 141
18 Fi| Cello Research & Consulting Grande-Bretagne 45 358 +84 18
2 pri Market Strategies Intemnational Etats-Unis B 1] 922 +35 153
2 19 Lieberman Research Worldwide Etats-Unis 34 301 +3 182
z - Médiamétrie France 515 h4 +hf 10
2 Pl Groupe BVA France "2 B39 +3 10,7
2 - You Gov Plc Grande-Bretagne 4 29 +189 7
% 5 Dentsu Research Inc. Japon 163 2.2 +03 0d
Total 107465 18 860 +39

source :*°- http://www.middle-east-online.com
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