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Abstract:

Research aims to address electronic marketing and how organizations can use it to market
their services based on the concept of inbound marketing. In the age of self-directed consumer and
digital float, organizations need to rely heavily on the concept of inbound marketing as a new
strategy in providing their services, where the primary objective of the inbound marketing strategy
is to reach current and potential customers through optimal and effective content use. The research
found that in the era of electronic marketing and based on inbound marketing, the consumer is the
initiator and the seeker of the organization, not the other way around.

Keywords: Fourth Generation Marketing; Inbound Marketing; Content Marketing;.
Jel Classification Codes:: M310, M390
Résume:

La recherche vise a aborder le marketing électronique et la facon dont les organisations
peuvent I’utiliser pour commercialiser leurs services en fonction du concept marketing entrant. A
I’ére de 1’autosurveillance des consommateurs et du numérique flottant, les organisations doivent
s’appuyer fortement sur le concept marketing entrant comme nouvelle stratégie de marketing
électronique pour offrir leurs services._Lorsque 1’objectif principal de la stratégie de marketing
entrant est d’atteindre les clients actuels et potentiels grace a une utilisation optimale et efficace du
contenu._La recherche a révélé qu’a I’ére du marketing électronique et basé sur le marketing entrant,
le consommateur est 1’initiateur et le chercheur de 1’organisation, et non I’inverse.

Mots-clés: Marketing de quatrieme genération; marketing entrant; marketing de contenu;.
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Cloud client-computing empowers ‘solutions
users, IT
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evolving workplace

How would you describe computing
today?
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Why should organizations consider cloud client-computing?
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forward In workplace flexibility, and it helps you reatize huge
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What are the basic components?
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Can you share some highlights of successful deployments?
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What role do you envision for cloud clients in today’s multi-device world?
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