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Summary
s aesthetics used in printed 

advertising as an essential foundation to deliver the idea of advertising through the 
visual interaction which in characterized by, with the rest of the plastic elements. And 
this will be occurs through the consolidating of the different plastic elements based on 
visual organization values of the unit, the diversity, the rhythm, and the balance. And 
through the form, the artist designer can express the idea of advertising using symbols 
and colors that contain meaning and connotation which reflect the hidden thoughts of 
the viewer after creating a relation with form and the rest of the plastic elements, and 
because the discourse printed advertising is only a structure of signs red within the 
visual language, the receiver needs a visual awareness to decode these connotations. So, 
the form achieves a communication with others just like it speaks to them and 
encourages them to do a specific act, just then it fulfils his advertising function in shape 
of aesthetic visual messages.  
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