ISSN: 2437-0525 / EISSN: 2602-5078

www.asjp.cerist.dz/en/PresentationRevue/313/  :dlaal adsa

50-31 tua o= 2020 c(Ol)J)SA (01) Qe c(06) s (WJBAES

LK = ael — zlald waa KT dedds !
ot agle s dpladl s Aalai@y) )
(L9 ¢ ) 5 &y el cilulid) e
L bed — plalyl e KT dads ?
e il agle 5 A pladll 5 Aplad@) o el

(L9 3a) ol 5 4y satill laskaasd)

Keller zigai (38

-according to The Keller Model-

llgtual) 54 Lgiad o 4 jlad) Adlall Lip i

The Impact of Brand Identity on Costumer Based Brand Equity

rado-brah@hotmail.com *aual gy b

hamidi.abdo@yahoo.fr 2310 48 gamea a.]

2020/06/30 : & g, 2020/04/29 :J s g

2019/10/03 10y g s

Lalida) clasy

gaidla

Algiad o) Lgied Lo otisS Al Aol L i e oyl L) Au L) b3 cdw

¢y jlanl Al Ay

Lyl 4Ol ded

Al ool ey dled S aalS Al el AKE jualiall e 5S5E OUS (e el Ga)
Gialy Keller z3sai 385 lleinall (53 G ol Akl el puld sliacS Adlall dyiad) 5 ) sl

o) tllgindl sl e B Ao e oliiu) Soland ms Gk oo kel Gl gens GBall) W6 Cagd 13
Laadl) 5 geal) Adaly 5l JaY 5300 Jasl (1 53 a0 246 lanae &y 988 &y jlall Adlall cplaiaal) 5 cpllall (Sl
Al B Dl ) s Jii; ANOVA ol Jidas b Leaal i Alan) i) e e sana alasiind
A Apsed Adlas) ANS 5 asas ) Al gl cuall (SPSS el Al DA (e Jasd
3y Gdleas] Vs @D CBRD 3 ogdal) dlgind sal Liad o gdigS & jladl Adla
Ao R s Y A i Ay din GOUAL i€ AW dadl 5 e i
oleil) ol gina s 412y COUAL 5k g8 Al Tal (5l llginall &),y Ailas)
M39 ¢ M37 ¢ M31 ¢ M30 :JEL iyl
Abstract Keywords
The aim of this study was to identify the impact of the Identity of Condor Brand on the Brand
Algerian’s Consumer based Brand Equity, by focusing on the elements forming the Brand Identity;
Identity as its most important components, and on brand awareness and brand image as the main ¢ opsumer
sources of brand equity according to the Keller model. To achieve the objectives of the study, pased Brand
the researchers collected the necessary information by designing a questionnaire form and  Equity;
distributing it to sample convenient of the current and potential Algerians consumers of the Brand
Condor brand in the 48 states, where the sample size was 246 out of 300, and in order to reach ~ Awareness ;
the target results we used a set of statistical methods, the most important in the analysis of Brand
variance ANOVA and simple linear regression analysis using SPSS program. The results of the ~I[mage;
study showed that There is a statistically significant effect of the Identity of Condor Brand on  Ajgerjan
the Algerian’s Consumer based Brand Equity. There are significant differences in Condor Brand -~ pcumer .

equity from the Algerians consumer’s perspective according to their gender and age, while there
are no significant differences according to their come and education.
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