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The Effect of the service POPEL in improving the location of the service in
the mind of the customer to the FEmBelcom Telecom Algeria
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Abstract : Our study seeks to clarify the importance of the service audience in enhancing
the service position in the mind of the customer to the Vempelcom Telecom Algeria in the mobile
service market. The service audience is keenly aware of any service organization and its arteries in
order to provide the service with high efficiency that allows the customer to benefit from all the
benefits surrounding, and defects of service the public is necessary for any service organization
element in order to address attached to the problems of service waged element Allammoosah, as
SOA Foundation aims through the public service to improve internal customer quality in
order to reach  the satisfaction of the external client by offering arange of benefits
to the customer Enhance Madrkath and improve his outlook Manizh service as the service
organizations should pay attention to the rest of the elements of the marketing mix, and
weare trying  through our study to clarify the extent of  the impact of  the public  service
on the image of the institution through a questionnaire sent to 1015 consumers included 20 states
across the country.

Keywords: service audience, enterprise image, service, mobile market.
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