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Abstract

The aim of this paper is to show the impact of environment service component on customers
behavioral loyalty in a luxury catering framework. And this by showing the impact of the
physical and social variables in the positive evaluation of the quality, emotion, satisfaction and
customer loyalty behavior. Using structural equations models on the set of variables previously
mentioned and which are included in the research model. Our results show the positive effects of
such variables in forming customer behavior loyalty.

Keywords : the service environment, physical environment, Service crew, living experience,
loyaty
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