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Abstract :

The growing complexity of the Business Environment leads the firms to create
more effective analysis tools, and able to seek the impact of strategic options on
markets Actors. It also provides useful information for decision-making process.
Game theory can be used to get an idea about the dynamic of competition in the
market and the process of marketing decision-making. This paper will present
some of the major concepts in game theory and the possibility of theirs
applications into marketing science. Furthermore, it aims to clarify some of the
ambiguities that are being said about the use of the games theory in marketing.
First, we review the historical development of the game theory concept. Then
we highlight the main literature of using game theory in marketing decision-
making. We conclude with the most important limitations and advantages of the
application of game theory in marketing.
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