734-715 0@ (2022) 2 13321 / 13 alaall yaal) oY) dlas

oo 3all 4 il ddlad) o gaill) A il By
" oSl LAMJ.A U a.mbd
The impact of the expansion of growth on the brand
of the organization Case Study " Starbucks"
Az 50 la gl e

boubaaa03@gmail.com Dol i dl) se uje aalad) S el T jualae S
Za b 2.7.2022 :J 58l g s 29.6.2022 ;225 &y )l
1.9.2022; &l
cuaidla

Adlall o saill a5 8 Al adgd ulud) Caagdl iy
e pbiaa (5 € Jaity Tt sall (8 g il a5 3) A sall By sl
bl ulal i) I Al al) Caags LS lailly saill 358 L bale agdY JlecYl
o Calaal Sail e Ladie doadl W) oda A sall 4l Cun ¢ saill b il
sla Lgua) g5 Ledalia pany o A3 8 () AR Ledhaal (s giua o el (5 iy
Saiall deadl day Jb 8 4l ga L) deagidl il aal ey cpladill Ll )
5 ol8 )55 S (AS ) Adid ) Ay lalaie 5a 5 ) dale dala @llis 40l
Caadagis llall il leally Cobaall Galalall ol EY) 253 Jen sy dudliall e
O 1) dala A el Lgls ) o LalS dadaiall ana 3 ) LS 43y csapaall s o) i)
haa Loga |yl Baaall & 5 dl) (8 Clagaal) Tapliti iy WS ¢ug e e 5 (oaban a5
Gilad 3 (358 Cladd 5 adlia aal dadaiadll e ol ) ool gpuadl e S8 Wle
Y5 S5 agale Aadlaall Jal (e (pSlginnal)
(osSh i ¢ pagdamall 48U 1) 6dy lall Al ¢ gaill a5l sAgalita cilals
XN1 ¢XN2 : JEL st

Abstract:

The main objective of this study is to highlight the impact of the expansion of
growth on the brand of the organization as the strategy of expansion of growth is
widely accepted by most business managers because they are usually associated
with growth success. The study aims to highlight the negative aspect of the
expansion of growth. When it seeks to achieve new goals at a higher level than its
previous objectives, but may abandon some of its principles and duties to its old
customers. One of the most important results is that in a changing and dynamic
environment there is an urgent need for agile organizations So as to be able to
compete and even facilitate the provision of personnel working knowledge and
skills and the high employment of new technology, because the larger the size of

the organization loses the organizational charisma, especially if the expansion of
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superficial and ill-considered, and the activation of sales in the new branches is

very important and heavy burden on officials, The organization should provide

benefits and services that exceed consumer expectations in order to maintain and

win loyalty.
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