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Abstract:

The aim of this study is to try to find out the extent of the application of digital
marketing by Algerian institutions and specifically the Organization of Moblis
and from there the extent to which the impact of this application on the image of
its brand. After analysis using the statistical packages program spss we found that
some aspects of digital marketing are applied to Moblis, as the effect of this
application has been shown positively on the image of the brand. From there, we
recommend the need to increase support and intensification of online advertising
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campaigns, especially on the website of the foundation, increase communication
through email and virtual communities, pay more attention to phone calls and also
.develop text ing strategies

Keywords: Digital Marketing, brand Image, Mobilis
Telecommunications Corporation
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