sa3alil La¥l g Jalall
“alalasl g lys¥ G Ay —

$a o daghad: 33l
3 5l dael>

f.fettouma@yahoo.fr: s ASI¥ Ll

 padle

N bl dabll (Al e de Bpaddl I Al sda aud
¢ ool igasalidl Ogaall i dusyad bleil e cadSl I35 (e igasald
L oot &1 AL Bl g Jalall olnsl 1US 5 das alelas g 4S1,)
©F B g Auab Aye g madl men de WLl Saael Ogssalill daalie (L
Geazxt) Bylara¥l Blol alugkiuly dasolall LSzl e Mibs 280 (e lA8Y
DL g pay JLab¥ o A ladl 2yl IS 0 s A8 9. Eeddl 3l
@ Sl wlaull (e Byt O g0 Alle ) dasgio Aoy Oga3alill pe
Aladl clodall e Cayadl 1S 5 2,Lea¥ cliaagdl 8 alill 399 5 Bol
ogaalin Jan @l LY Jolsall Osaly JLbY) Jaz L cal (2
G o Jlab¥l a8 e Gigsialadl) HLad il of dwlyudl ey LS. Ogssalal!
Gl sl (o 5« A8 claitie (0 ol b e Jgwamdl 3 2201 lys
JbY) b LI sa Ogasalall e HLAY) g

- Sssralall Lyl - Leav) — Jalll : A liall el

Abstract:

Thisstudy seeksto identify theprocess ofreceivingan Algerian
childfor televisual advertising by revealingthe exposure patterns of
this specific content, perceptionand its interactionwith him,as well
as thechild'stendency toadvertisingmessages thatare exposedwhile
watchingtelevision. The researcherhasrelied onsurveymethodology
with stratified sample and approached in the field 280
childrenofAlgiers using the questionnaireto achieve theobjectives
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of the research. The field studyshows that childrenare exposed
totelevisual advertising between moderateand high degree. We also
find that the most important reasons which make
childrenwatchingadvertisingspacersthat
permeatewatchingtelevision are: to know about newproducts on the
market, the presence ofcelebritiesinadvertisingflashes, as well asto
identify thebrands.The study alsoshowed that the televisual
advertising effectson children'scategory by generatingthe desire
togetdisplayed products and thatthe positive trend towards
advertising on televisionismostlyin children.
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