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On the era of electronic advertising: the question of origin,
the targeting boom and the design revolution.
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Abstract:

This article aims to identify some of the dimensions of the
phenomenon of electronic advertising at this time, although we
have known advertising as a predominant player in people's daily
lives for decades, but the mixture of this phenomenon with what

the field of TICs know of a shift towards all things digital has
produced a new reality for us, both in terms of ways to target
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audiences or in terms of how advertising text is constructed, and
in terms of advertising management and of its budgets. Based on
these three aspects, we can speak of the existence of profound
transformations in the advertising industry that lead to the fact
that it constitutes a new era of advertising.
Keywords: Electronic advertising, origin, design.
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