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The contribution of Competitive intelligence in guiding Brand
towards shared value concept in low-income markets
" Coca-Cola brand model "
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Abstract:

This study aims to clarify the role of competitive brand intelligence
in targeting low-income markets in order to create shared value that
represents a new business model where we create social value to the
community that leads to the economic value of companies relying on a
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descriptive analytical method which allowed to indicate the concept of
intelligence competitive, the shared value and the process to integrate it
into the company. We also analyzed Coca Cola activities and programs
to create social and economic value and we have come to provide a
model to create a shared value in low-income markets in addition to
some of the recommendations that benefit the subject under study.

Key words: competitive intelligence, shared value, economic and social
value, Coca Cola brand, low-income markets.
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