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Abstract:

This paper aims to highlight the role of social networking in the
marketing of tourism product, as a new marketing tool in the e-marketing
tourism extensions and dimensions. The study was conducted on a sample

of participants in social networks reached 127 subscribers, through the
launch of e-questionnaire in each of the (Facebook, Twitter, TouristLink).
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The study ended with a set of results, the most important was the
growing importance of social networking as a reference to get tourist
information from the views of friends who are on the network, as well as
posts and comments about tourism, which are published and discussed.
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! Borko. F: "Handbook of Social Network Technologies and Applications", Springer,
USA, 2010, p4.

2 Beer.D: "Social network(ing) sites.revisiting the story so far: A response to danah
boyd & Nicole Ellison", Journal of Computer-Mediated Communication, Vol.13, 2008,
p517.

3 Xiang.Z & Gretzel.U: "Role of social media in online travel information search”,
Tourism Management, Vol. 31, 2010, p180.
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* Blackshaw. P: "The consumer-generated surveillance culture ", 2006, see the
website: http://www.clickz.com/clickz/column/1706163/the-consumer-controlled-
surveillance-culture , accessed 15/08/2014.
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