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Abstract:
The study aims to evaluate the differences in the application of green
marketing mix elements from the customer's perspective attributed to the

e g™
342



mailto:zeyneb.rebah@univ-msila.dz
mailto:alidebbi@uni-msila.dz
mailto:alidebbi@uni-msila.dz

29955 A i Slowis Al dulys Ol i dgomg (o, V1 Gygmncd) e g &y 1 ) 4302 A jodl Gl @
demographic characteristics of the respondents. To achieve the study's
objective, in a preliminary step, the study addressed the elements of the
green marketing mix, including green product, green pricing, green
promotion, and green distribution. Then, a questionnaire was designed and
distributed to a simple random sample of customers. with the study sample
estimated at 80 customers. Statistical Package for the Social Sciences
(SPSS) was utilized, and after ANOVA analysis, the study concluded that
there are differences in the evaluation of green marketing mix elements
from the customer's perspective attributed to age and gender, while the
remaining demographic factors do not influence the customer's perspective
when evaluating the product for purchase decision-making.

Keywords: green product; green promotion; green pricing; green
distribution; Customer.

Jel Classification Codes: M, M3. M14
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