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Abstract: )

The innovative marketing in the field of products is considered as a one of the
most important strategic means that contributes in attainment a competitive
advantage for the enterprise, sic aide it at outliving and success, and reinforce
its abilities in accomplishing its objectives. It allows to respond to changes in the
tastes and requirements of customers in customers' tastes and requirements, and
anticipating their needs. Its importance appears essentially, through providing
value to customer in order to ensure his satisfaction and gain his loyalty.
Customer Loyalty has become the most important goal of the Organizations, and
they search constantly for the best means to reach it.

Telecommunications sector is one of the most important sectors that knows
quick development in recent times in Algeria, accordingly to  changes and
developments of world communications technology. It is also a fertile field for
innovation. Therefore, it's essential to the organizations operating in this market,

.Zd\jbj .\Nd.xi-wl, ab}{bumc*
02 Oy — dl o 4 el gwru;u**

MAAREF (Revue académique) Partie : Sciences Economigues sV p bl 2o (e alp b ak) 2ya s
12 “™ Année -N°: 23 ( Décembre 2017 ) (2017 o3 ) 23 1 3l — 520 81 2l



4l
149 sl JUS7 /el 513 e
to adopt the concept of the marketing of innovation and create a marketing mix
which satisfy customers and consolidate their loyalty
The key words: the innovative marketing - the new products — the loyalty.
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