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Abstract :

Trade Brand is a tool to distinguish the product, While  packaging
is the total of activities that are concerned with the design and
production of the package of the product and its outer cover and thus
includes the packing and preparation of the envelope, The role of packag-
ing is no longer limited to product protection and preservation while
storing, transporting and delivering it to the consumer, But has become a
marketing function of communication and promotion of consumer
attraction and influence in its decision to buy, that is participation in
building the Brand image of the product.

The Objectif of this study is to demonstrate the relationship of
packaging in building the Trade Brand and its policies in creating
excellence and success.

Key words: Brand, Packaging, Discrimination.
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Source : FREINDNA, F.Walter, The role of packaging in physical distribu-
tion, Transportation and distribution mangement, 1968, P : 34.
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