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Abstract:

Thepurpose of this study is to identify the dimensions of entreprise
culture and the extent of their impact on risk-taking behavior as one of
the behaviors entrepreneurial orientation in Economic Algerian Entreprise
existed at level of Annaba province as perception as senior management
levels. In order to achieve the objectives of the study was the development
a questioner, the data also dealt with statistical methods, the results of this
study has a positive orientation to keep the enterprise culture dimensions

as well as the influence on risk-taking behavior.

Key words: enterprise culture, avoid uncertainty, power distance,
masculinity  versus femininity, individualism versus collectivism,

risk-taking.
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sessment of the relationship between organizational culture and contemporary
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journal of marketing management, Vol 03, N° 07, pp 130-131.
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