
 

   MÂAREF (Revue académique) partie : Sciences Economiques 

192015  10Année -N°: 19(décembre2015 ) 



 


1  


 











 



Abstract: 

This paper will show generally how the concept of social responsibility did 
born and its evolution in time by using systems thinking. that، let us understand 
the overall system of organization and this social responsibility is part of all of 
this، it effects lot of variables and be effected by other ones، the brand of com-
pany in its environment consists one of the most variables that suffer the bill of 
social responsibility.  

After that I will provide an over view on the importance of social responsi-
bility in constructing and preserving of business organization brand، this main-
tain an image in consumers mind، by activating the function of public relations، 
which affect many things، for example; revenue،…etc.      

Key word: Business organization، social responsibility، public rela-
tions، company brand. 
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CEOs1


1 Chief Executive Officers. 
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19 2015   19( décembre 2015)    10EME Année -N°: 

Simms 2002; Friedman 2003
CSR

1Nike
AddidasIkeaHome 

DepotLow’s2
 

 CSR3
Heal20054 

 
 
Brand 
 
 


 

 


CSR


BP



1 




  
2 Anuradha Dayal-Gulati, Global Corporate Citizenship,  Northwestern University Press, 

Illinois, USA,2009, p01. In: Heal, G. 2005. Corporate social responsibility: An 
economic and financial framework. Geneva Papers on Risk and Insurance Issues and 
Practice, 30, 387–409. www.palgravejournals.com/gpp.


3 Corporate social responsibility.
 
4 Ibid, p 05.
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 MÂAREF (Revue académique) partie : Sciences Economiques 

BP
600

1 2  


Procter & Gamble
1915
1918

Henry Ford
HeinzIBM

Hersey’sCrook 20051


2
Robber BaronFive Percent Club


Levi StraussCummins EnginesControl Data
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
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4McKinsey


1 Ibid, p 02. 
 

2 



  

3 Idem. 
 

4 Bonini,  Sheila  M.  J.,  Mendonca,  Lenny  T.,  and  Oppenheim,  Jeremy  M.2006. 
When social issues become strategic. McKinsey Quarterly,p 2.
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
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
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




1 Group of authors, Encyclopedia of management, 6th edition, Gale Cengage Learning, 
2009, p 273.
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

1 


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
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

WorldCom

Enron

InClone
3

Arthur Andersen
Healthsouth








1 Idem. 

  
2   .  

3 Idid, p 274. 
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1 
2
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

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


21











01
  
Teological  

Egoism  
utilitarianism 

 
Dentological 

 
 

Justice 
 

relativism 
 

Source: Group of authors Encyclopedia of management op cit p 275. In: Ferrell Frae-

drich and Ferrell 2002 p. 57.


1 Idem. 
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 MÂAREF (Revue académique) partie : Sciences Economiques 

2 2  
 

CSR



1

2 2 1  
CSR

VBM2
CSR




Business
Charles Handy 2002

CSRmaking money





2 2 2 CRS 
Self-interest


Stakeholders


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1 John D. Martin, J. William Petty, James S. Wallace, Value-based management with 
corporate social responsibility, second edition, Oxford University Press, 2009, pp 104-
105.
 
2 Value-Based Management. 
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