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Abstract:

This paper will show generally how the concept of social responsibility did
born and its evolution in time by using systems thinking. that¢ let us understand
the overall system of organization and this social responsibility is part of all of
this« it effects lot of variables and be effected by other ones: the brand of com-
pany in its environment consists one of the most variables that suffer the bill of
social responsibility.

After that | will provide an over view on the importance of social responsi-
bility in constructing and preserving of business organization brand: this main-
tain an image in consumers mind« by activating the function of public relations:
which affect many things« for example; revenue...etc.

Key word: Business organization« social responsibility« public rela-
tions< company brand.
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2 Anuradha Dayal-Gulati, Global Corporate Citizenship, Northwestern University Press,
lllinois, USA,2009, pO0l. In: Heal, G. 2005. Corporate social responsibility: An

economic and financial framework. Geneva Papers on Risk and Insurance Issues and
Practice, 30, 387—409. www.palgravejournals.com/gpp.

3 Corporate social responsibility.

4 Ibid, p 05.
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4 Bonini, Sheila M. J., Mendonca, Lenny T., and Oppenheim, Jeremy M. 2006.
When social issues become strategic. McKinsey Quarterly,p 2.
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