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       

          


 1
  


          

           

            

            

        : 

             

          

            

spss        .  
     

Abstract 
     This study aims to try to evaluate the use of hotels of the dimensions of marke-
ting innovation on positioning in the field of tourism ، and to measure the extent of 
this influence between the variables of the study،based on our conviction thatinte-
rest in tourism enterprises become binding thinking in creating innovative products 
in order to gain a competitive advantage and how to market so as to allow positio-
ning of the three levels: service، brand ، market ، and its timulates demand for 
tourism products and maintain market share in a highly competitive environment ، 
where the distribution of a set of questionnaires to a sample study ، using the tools 
of statistical analysis ، including program statistical package (spss) in order to 
reach accurate results meet the requirements of the study 
Keywords: marketing innovation - positioning - tourism-hotel 


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
1 
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 
          

 


             

             

              

              

            

            

            

          

 ...          

           

   .  
           : 
-            
         : 

1     


2          
  

3            

            
  

:H0            

     (0.05 = α)   "" 
: H1           

   (0.05 = α)   "" 
     05      
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   
 

-1        

          

   .  
-2           

   .  
 -3          

 .           

          . 
-4            

     
  

- 1       
  2  
 3    . 

   
           

           

   .        

            

       :  01-09-2014  15-
09-2014             

        . 
:       

1
        

          

           

          
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 MÂAREF (Revue académique) partie : Sciences Economiques 

        1


2



3 


4

.  
2:  

          

            

             

           

             

5.           

          

         "6 

         

           


1 ''''2013
212
2''''1

201354
3  "      "      

     2006 12 

4 "       "    

           2012-88- 
75  

5  "      : "     
        2010-20114

6   " "11       
 2009 . 393 
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19 2015   19( décembre 2015)    10EME Année -N°: 

 1












2 
3–
             

            

.         

     31 

 -2  -3  -4  -

5  -6  .

4




5    )-(  


1Paul Baines, Hris Fill and Kelly  , Marketing, Oxford University Press In c New York 2008, 
p217. 

2 ''''1
201489 

3Philip Kotler, Bernard Dubois, Delphine Manceau, Marketing Management, 12ed, Pearson 
Education, Paris, 2006, p299 
4Cécille Atcomle, les7 règles d’un positionnement efficace,  en ligne sur www.mercator-
publicitor.fr/MG / pdf / 14pdf, le 22-10-2014. 
5Nassim mohaream ,étude de positionnement d’une entreprise dans un environnement con-
currentiel ,mémoire de fin d’études pour obtention d’un magister en science de gestion ,école 
supérieure de commerce ,Alger ,2006, p49. 
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 MÂAREF (Revue académique) partie : Sciences Economiques 

          

 
: 







1
1


2   

             

           

  .       

       .
2           

          

              

          

            

        . 
3         

         

           

.           

    
 4        


1''

''12013365
2''''1

201121



195  

19 2015   19( décembre 2015)    10EME Année -N°: 

             

             

             

            

    . 
5         

           

            

        2013      

         

     1 
           

  .          

           

             . 

           

          

       .    
           
        

   . 
  -         

""  -  
1    ""  :   

             

        .   

      " "  10      

           " 

 " "  " ""  


1189.  
 
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 MÂAREF (Revue académique) partie : Sciences Economiques 

           

.
 2:(1)

 
3
31         

         )   

(        . 

            

   SPSS 
32-:
30 

(Cronbach Alpha) 
  (01):         -   

 -5   

  

-4 

 

-3 

 

-2  -1    

0.880 0.860 

 

0.861 0.818 0.839   

 

 :        :  " 
  "    2013 188. 

-     (01)    " 

"  0.8180.880     "   
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19 2015   19( décembre 2015)    10EME Année -N°: 

 "    " "     

  0.963      . 
  (02):   

          

88%   90.29% 47.98% 96.9%  

 :      spss   . 
           

    . 
33   :      

        100   

 75         15    

    (60)        
    Spss 
34     :  56.7% 

        .   36.7 %  

   35           

.     :55 %  

28.4 %          

    55 %        

              

7.36%          35 %   

             

          .  
4   :    : 

:H0            

     (0.05 = α)   ""-. 
: H1           

     (0.05 = α)   ""-. 
     :      

          
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 MÂAREF (Revue académique) partie : Sciences Economiques 

       )   ( 

       . 
 -1  :      spss 

             

      68.4%      (α 

=0.05)             

              

. 
   (03):          -  

  
 

 
 

   Sig   

         0.639 0.685 0.470 0.00 
 

 :       spss  
            

             

           

 R = 0.685   (0.05 = α)     R2  0.470   

  0.470            

     .      B= 0.63  

              

       0.63      F 

     51     (α=0.05 )  

          :    

          (0.05 =α 

)  
       spss       

            

           

    .         

            

    spss           
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19 2015   19( décembre 2015)    10EME Année -N°: 

             

. 
2         

  . 
         

             

    . 
             

          

""             

            

        :     

           

  (0.05= α) 
5      

        74.4%   

             

.             

 64.7%        

            

             

         . 
        

              

(            

             

      

           

            

              

            
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 MÂAREF (Revue académique) partie : Sciences Economiques 

 
6
 -         

         . 
-         

           

            

         

            
. 

   ""    

    . 
          

            

 .  
-           

          

         

          

. 
 
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