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The impact of social networks (Facebook) on customer loyalty
Study of a sample of Facebook followers of mobile operators in
Algeria (Ooredoo, Djezzy & Mobilis)

Ay ). 0 ligta
| 5_pucalaa 33l Aty gatl) B 1aY) o giSa Aula
2 sal) daala 2 5al) Aaala
marketingblida@gmail.com mad.rym21@gmail.com

2018 rang 1 &l fo L 2018/01/30 :Jsdl fu s 2017/07/07: ) b
spadlall

A5 Ol oY gy elaial¥) dial ll Sl asgie o Capaill () A all aags
gld Lolaial &l gaunlall Ciladin aifia (e A L y0 13 Lagin A8Ma) Cilisas sall 6Ly
e Dlibyind 30 araaly s (Galisa s 5o s25)) Sl adl 8 Jal il
G sanldll Ciladia oy A8De 3y Al yall il el s Ly U Lgay 5535 bl
Ao pall ag8Y 55 EOA Cpalalaciall

050 e 5 ¢ @ padl) Cladia ¢ el Jual sill CiSd dalidal) cilaldl)

Abstract

The purpose to this study is to identify the concept of social networks
and customer loyalty and how the companies can built relationship
between them. So we studied a sample of Facebook followers of
mobile operators in Algeria (Ooredoo, Djezzy & Mobilis) by
designing three questionnaires to collect and distribute data
electronically. The results of the study showed a relation between the
Facebook pages of the three mobile operators and their loyalty to the
company.

Key words : social networks, facebook pages, customer loyalty.
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