93-750 / (2020) 01 salf /08 =L aubudYg elainl aglall &ysliadl alet
Lalud) 5)gall o opiliy g 5V gadil) Jlatyl
@B JAda
Electronic marketing communication and its impact on the

tourist image
A theoretical approach

"l sl
3l daalam Jlai¥ly Dhe¥ agle 4K
brik.zohra@univ-alger3.dz

2020/02/22: 5l g 2019/10/06 :Dau) gl

oaidlall
Lyski Jal ges callel)l Jso e aael) 3 cileladll aal (s e asall dalidl o
& Lo celld aanl Gy il JS aladind ) as Jall Canpal Lgle Lalaall,
salic aal aal Gl Jlall ey Gua ALy Ageadl Yl el
byl it Y1 138 s el g Aaloadl Apati Y Al Ak sucl) Ln sy
& bl e aaan o oSy W Dl ARl Al @ld bl gl sSs Al Al
Suat¥) Laslsi€s Vs L aldl miidl o abad) aaidl plis) die milull )
Cua dabull o Gl jili 5 g O dplal) cl el b 8 gl 8 claglaall
sda Jolain lia (e AW dabid) §ygall o Load ¢l cdiiee cilYeal Lo ciiaal
syl b ooyl LS Jdats g 5SSl JLaiy) deal Gl dfiadl 430
ALY sl A alun)
(B gaad) il dalbud) 3y guall clagadl)  JlaiV) dabd) dalidad) alals)
s Aty
Abstract
Tourism today is among the most important sectors in many countries of the world, In
order to develop and maintain them; States are seeking to use all means and methods,
including marketing and communication methods. Marketing communication is one
of the most important elements of the marketing strategy leading to the development
of tourism and attract tourists,
In this context, the tourist image that is formed by the tourist is important because of

the effects it can have on the decisions of the tourist when choosing a tourist
destination or tourist product.
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Because ICT has affected various areas of life, it has also had a direct impact on
tourism.

This paper will try to highlight the importance of electronic marketing communication
and analyze its impact on the tourist image formed by individuals.

Keywords: Tourism ;communication marketing; electronic marketing; impact;
the image destination
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