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Abstract  
The author exposes in this study, the role of the electronic media 
in the promotion and activation of the tourism, which is today an 
important economic phenomenon and a resource for 
development and improvement of the standard of living of 
regions, especially within fierce competition between  various 
tourist destinations, most of which promote the tourism in their 
natural components, and in their attractive tourist services,by 
exploiting technological development in the means of transport, 

communication and information. 
Keywords: tourism, tourist information, e-Medea. 
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