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Abstract: This study aims to identify and know the direction of tourists in Ouargla city in how to 
choose their tourist destination by based on official and informal reference groups, in an attempt to 
identify the reference groups that have a strong role in the selection and identification of tourist 
destination, and in order to address the study the descriptive approach was used in the theoretical 
aspect of the research, As for the practical sid, the study was based on the distribution of a 
questionnaire to a sample of the population of Ouargla city, which reached 100 questionnaires, the 
treatment was based on the descriptive statistical method, and the use of the program : (SPSS 21), 
to be reached that the reference groups have a different role in terms of types on the decision to 
choose the tourist to destination, informal reference groups have average role in choosing a tourist 
destination , while the official reference groups had a strong role in this. 
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